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MEN’S FALL-WINTER 2012/2013 

For Fall-Winter 2012/2013, Bottega Veneta presents a series of taut, composed looks that combine precise proportions 

with a lean, sinewy silhouette. Shapes are close to the body, with narrow shoulders, tapered sleeves, and pants cut to 

elongate the line of the leg. Shoes are integral to the look, designed to extend the long, straight silhouette. 

The exacting composition of each look conveys a rigor that is underscored by a rich, dark palette anchored in black, 

espresso, navy, tourmaline, and blue-green Bering. Deep shades of maroon, plum, and gray add dimension while neutrals 

like Gainsborough, a muted gray-beige, provide contrast. Classic men’s wear fabrics and combinations suggest historical 

inspirations that have been abstracted, now several degrees removed from the source. Patterns are traditional in origin, 

unusual in execution, as in overprinted micro-checks and exceptionally subtle stripes and herringbone. There are worsted 

and woolen fabrics of varying weights, sturdy cotton twill and denim, and knits ranging from merino and alpaca to 

cashmere. Exclusive washes and innovative finishes characterize the leathers in the collection, including nappa, goatskin, 

buffalo, and Crosta suede. 

Bags are soft, roomy, and easy, with the unstudied sophistication of pieces designed for practical ends. Sharp, slim ties 

enhance the vertical aspect of the silhouette. Then there are the shoes, which are long, high, and handcrafted of unusual 

mixes of materials and colors. 

“We took a different approach this season, exploring a look that is completely designed from the shoes to the jacket,” 

explains Creative Director Tomas Maier. “For this to work, every proportion must be perfectly calibrated, not just the 

breadth of the shoulder and the length of the jacket but also the width of the sleeve, the length of the fly, and the shape of 

the shoe. It’s a very buttoned-up look, but with room for individual interpretation.”

http://www.bottegaveneta.com/default/shop-products
http://www.youtube.com/user/BottegaVeneta?ob=5
http://www.facebook.com/bottegaveneta
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Discretion, quality, and craftsmanship — Bottega Veneta has created a new standard of luxury since its founding in Vicenza 

in 1966. Steeped in the traditions of Italy’s master leather craftsmen and long celebrated for its extraordinary leather 

goods, Bottega Veneta has recently emerged as one of the world’s premier luxury brands. The company’s famous motto, 

“When your own initials are enough,” expresses a philosophy of individuality and confidence that now applies to a range of 

products including women’s and men’s ready-to-wear, fine jewelry, furniture, and more. 

While Bottega Veneta continues to grow, the qualities that define it are unchanging: outstanding craftsmanship, innovative 

design, contemporary functionality, and the highest quality materials. Also constant is Bottega Veneta’s commitment to 

its ateliers, where artisans of remarkable skill combine traditional mastery with breathtaking innovation. Indeed, there is 

an unusual and inspired collaboration between artisan and designer at the heart of Bottega Veneta’s approach to luxury, 

symbolized by the house’s signature intrecciato woven leather. In the summer of 2006, in recognition of the importance of 

artisanal craftsmanship and the fragility of this traditional way of life, Bottega Veneta opened a school to train and support 

future generations of leather artisans.

The most recent chapter in Bottega Veneta’s history began in February 2001, when the company was acquired by 

PPR Luxury Group, formerly known as Gucci Group. Creative Director Tomas Maier came on board in June of that 

year and presented his first collection, Spring-Summer 2002, to immediate critical acclaim. From the start, the house’s 

sensibility was refined, sensuous, and intensely personal, designed for a customer who is sophisticated and self-assured. 

In the years since, Bottega Veneta has introduced exciting additions to the collection, including fragrance, fine jewelry, a 

watch, furniture, and home accessories, while continuing to offer an exclusive and coveted assortment of ready-to-wear, 

handbags, shoes, small leather goods, eyewear, luggage, and gifts. 

Distribution of Bottega Veneta products is global, encompassing Europe, Australia, Asia, North and South America, where 

wholesale distribution in select specialty and department stores is complemented by a growing number of Bottega Veneta-

owned boutiques. These boutiques, designed by Tomas Maier and meticulously constructed to Bottega Veneta’s exacting 

standards, allow the customer to shop in complete luxury, privacy, and comfort. They are, like the products they showcase, 

a reflection of Bottega Veneta’s exceptional heritage and superlative quality.
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PRESS CONTACTS

ITALY  Via Privata Ercole Marelli 4/6 
GERMANY  20139 Milano Italy
SPAIN  t 39 02 700 60 611  f 39 02 700 60 612
SWITZERLAND  Francesca.Zocchi@it.bottegaveneta.com

UK    33 Sloane Street Knightsbridge London SW1X 9NR
FRANCHISEE   t 44 207 201 5080  f 44 207 207 5092
    Olivia.McCall@uk.bottegaveneta.com

FRANCE   12 Avenue Montaigne 75008 Paris
BELGIUM   t 33 1 5357 8979  f 33 1 5357 8980
    Stephanie.Brun@fr.bottegaveneta.com

US  685 Fifth Avenue New York NY 10022
BRAZIL  t 1 646 292 5846  f 1 646 292 5897
MEXICO  William.Daley@us.bottegaveneta.com

JAPAN  Ginza Marronnier Building 5F 2-5-14 Ginza Chuo-ku Tokyo 104-0061 Japan
  t 81 3 5524 3680  f 81 3 5524 3692
  Yuko.Oshima@jp.bottegaveneta.com

HONG KONG  Suite 2401-4 Shell Tower Times Square 1 Matheson Street 
  Causeway Bay Hong Kong
  t 852 2839 9581  f 852 2506 3686
  Belinda.Lee@hk.bottegaveneta.com

CHINA  Suite 3202-3203 Hang Lung Plaza Phase II 1266 Nanjing West Road
   Shanghai China 200040
  t 86 21 6288 2000 ext. 226  f 86 21 6288 3006
  Danya.Chang@cn.bottegaveneta.com

KOREA  4F Idem Bldg 99-23 Chungdam-Dong Kangnam-Gu
  Seoul Korea
  t 82 2 515 5841  f 82 2 515 5736
  Nj.Kim@kr.bottegaveneta.com

TAIWAN  11F No. 44 Lane 11 Kwan-Fu N. Rd. Taipei 105 Taiwan
  t 886 2 2748 9277 ext. 270  f 886 2 7706 8565
  Gail.Wei@tw.bottegaveneta.com

SINGAPORE  390 Orchard Rd. #07-01/02 Palais Renaissance Singapore 238871
MALAYSIA  t 65 6233 2868  f 65 6734 2221
  Ashley.Thng@sg.bottegaveneta.com

AUSTRALIA   Level 6 10 Waterloo Street Surry Hills NSW 2010 Australia
  t 61 2 9282 4203  f 61 2 9211 6707
  Sally.Poole@au.gucci.com
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